( (

The Rockefeller “Monopoly of Thought”

“Far from being a monopoly merely of the world’s oil
business, the heirs of the dynasty—and their like-
minded cohorts in Europe—have now established a
monopoly of thought. “Political correctness,”
“multiculturalism,” “celebrating diversity,” “think
globally”—these are all slogans made up by their
| globalist minions in their tax-free trust-supported think
tanks—all in the name of squelching dissent and
amalgamating public opinion as thoroughly as they
once amalgamated the nation’s oil business.”

,_ Rockefeller Sr.’s Rapacious Business Practices. Barnes Review, May/June, 2004.
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